
 

 

Your Ultimate Checklist for Planning Impactful Digital Elements at Events & Exhibits 

 

Introduction: As a digital interactive supplier with over 20 years of experience, we help brands engage 

their audiences through innovative technology solutions that make an impact at events and exhibits. 

Whether you’re looking to increase footfall, enhance engagement, or provide an immersive 

experience, this checklist will guide you through planning and executing the digital components of 

your stand to ensure your event presence stands out. 

 

1. Define Your Digital Objectives 

Digital Goal Setting: What do you want to achieve with the digital elements at your event? Are you 

looking to captivate your audience, gather data, or provide an immersive experience? Defining these 

objectives will shape your digital strategy. 

Audience Engagement: Understand what type of digital interactions will resonate with your target 

audience. Will they respond better to touchscreens, gamified experiences, virtual reality, or 

augmented reality?  

Success Metrics: How will you measure the impact of your digital solutions? Metrics such as user 

engagement, interaction time, data captured, and social media buzz can help track success. 

 

2. Technology & Equipment Selection 

Interactive Displays: Choose the right digital technology to match your objectives—whether it’s large 

touchscreen displays, object recognition or LED walls, ensure they are visually striking and user-

friendly. 

Content Integration: Make sure the content displayed on screens or other digital platforms aligns with 

your brand message and event goals. Whether it’s product demos, videos, or interactive apps, content 

should be engaging and easily digestible. 

Tech Setup: Plan for necessary equipment such as AV systems, Wi-Fi, charging stations, or AR/VR 

setups. Ensure everything is compatible and set up for seamless operation. 

Backup Plans: Prepare for potential technical issues with spare equipment, backup cables, and on-site 

technical support. 

 

3. Interactive Elements & User Experience 

Touchscreens & Kiosks: Provide hands-on interactions that allow attendees to explore your brand or 

products through touch-sensitive interfaces. Design user-friendly experiences that are intuitive and 

easy to navigate. 

Gamification: Integrate games or challenges that encourage visitors to engage with your stand in a 

fun, memorable way. Gamified experiences not only boost engagement but can also be used to collect 

valuable data and insights. 



 

 

Virtual & Augmented Reality: Use VR or AR to create immersive experiences that transport your 

audience to a different world. These technologies can help showcase products, services, or 

experiences in a unique, attention-grabbing way. 

Real-Time Interactivity: Incorporate interactive features like live polls, social media feeds, or real-time 

data displays to engage attendees and encourage participation throughout the event. 

 

4. Design for Engagement 

Seamless Integration: Ensure that your digital elements blend seamlessly with your stand design and 

branding. The technology should complement your booth’s overall aesthetic while also being the focal 

point of engagement. 

User Flow: Design the digital experience with user flow in mind. Plan the layout to guide visitors from 

one interactive element to the next without overwhelming them, ensuring a smooth experience that 

feels intuitive. 

Brand Messaging: Every digital touchpoint should communicate your brand’s message clearly and 

consistently. Whether it’s through interactive product demos, videos, or creative displays, ensure that 

each interaction strengthens your brand’s presence. 

 

5. Data Capture & Analytics 

Lead Generation: Leverage digital tools to capture leads and collect data from visitors. This can include 

sign-up forms, gamification results, or digital touchpoints where users opt-in to receive more 

information. 

Engagement Tracking: Use analytics to track user interaction with digital elements in real time. 

Understanding which features drew the most engagement can help you assess the impact of each 

digital solution. 

Post-Event Insights: After the event, analyse the collected data to measure the effectiveness of your 

digital elements. Use these insights to optimize future events and refine your interactive strategies. 

 

6. Content Delivery and Customisation 

Interactive Presentations: Consider using digital screens or tablets to deliver engaging presentations 

that allow users to explore content at their own pace. Customizable content should be tailored to your 

audience’s interests and needs. 

Personalisation: Enable personalised experiences for attendees by incorporating content that adapts 

based on their choices or input. Interactive product displays or stylised experiences can elevate the 

engagement. 

Real-Time Updates: Keep your audience engaged with dynamic content that updates in real time. 

Whether it’s a live leaderboard from a game, social media posts, or event statistics, these live 

elements create a sense of immediacy and excitement. 



 

 

 

7. Promotion and Pre-Event Engagement 

Teasers and Previews: Build anticipation by teasing your digital experiences on social media or through 

email marketing campaigns. Showcase sneak peeks of your interactive features to entice attendees to 

visit your stand. 

Interactive Digital Invitations: Send digital invites that include interactive elements, such as exclusive 

access to a sneak preview of your stand’s digital experiences, or a virtual walkthrough of your exhibit. 

 

8. Post-Event Follow-Up 

Digital Content Sharing: After the event, share digital content such as videos, photos, and interactive 

experiences with attendees to keep the engagement going. 

Lead Nurturing: Use the data collected from digital interactions to nurture leads through personalised 

follow-up emails, exclusive content, or invitations to further engage with your brand. 

 

Conclusion:  

By focusing on the digital elements of your stand, you can create a highly engaging and memorable 

experience for your audience.  

With over 20 years of experience in delivering cutting-edge digital interactives, We are here to help 

you make your next event a digital success.  From interactive displays to immersive technologies like 

AR/VR, we provide the tools to captivate and connect with your audience. Ready to transform your 

event with digital innovation? Get in touch now and start planning your next impactful exhibit. 

 

+44 (0) 808 164 2323 

info@gravit8.co 

 

https://www.gravit8.co/inspiration-hub/

